Hyperlink usage
The choice between a text link and a button link depends on the context, user experience goals, and design aesthetics. Here's a breakdown of the differences and when to use each:
Text Links
· Usage: Best for inline links within paragraphs or sentences.
· Appearance: Typically underlined and in a different color to stand out from regular text.
· Purpose: Ideal for navigation, references, or less critical actions.
· Pros:
· Lightweight and unobtrusive.
· Familiar and expected in textual content.
· Cons:
· Less visually prominent.
· May be overlooked if not styled clearly.
· Accessibility: Easily recognizable by screen readers and users familiar with web conventions.
Button Links
· Usage: Best for actions that require more emphasis, such as submitting forms, making purchases, or starting a process.
· Appearance: Styled as buttons, often with a background color, border, and padding to make them stand out.
· Purpose: Ideal for primary actions that you want users to notice and click on.
· Pros:
· Highly visible and attention-grabbing.
· Easier to interact with on touch devices.
· Cons:
· Can be visually heavy if overused.
· May confuse users if used for simple navigation (instead of actions).
· Accessibility:
· Should have clear labels and be large enough to click easily on all devices
· Accessibility: Should have clear labels and be large enough to click easily on all devices.
When to Use Each
· Text Links: Use when you want to provide additional information or navigate to another page without interrupting the flow of content.
· Button Links: Use when you want to draw attention to a specific action or when the action is critical to the user’s journey.
Examples
· Text Link: "For more information, visit our FAQ page."
· Button Link: "Sign Up Now"

Quick Guidelines
	Use Case
	Text Link
	Button Link

	Navigation within text
	✅
	❌

	Primary action (e.g., submit, buy)
	❌
	✅

	Secondary action (e.g., learn more)
	✅
	✅ (if styled subtly)

	Mobile-friendly interaction
	❌
	✅




